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Dear Community Members,

Graduate students in the Winter 2014 Social Change Praxis: Graffiti as Public Voice course are partnering with Keith White, local graffiti artist, experienced public muralist, and owner of Your Name in Graffiti (www.ynig.com) to create a Public Voice Graffiti Art Project.

Our goal is to create a community public voice project in which mural content/design is co-created by the community and class, with the painting of the mural primarily completed by graduate students.
Below are a few questions, which will help us determine which proposal is most appropriate for the parameters of this particular opportunity. For those murals that are not selected for this project, there is the opportunity to continue conversations with Keith for mural productions beyond this course.
Best Regards,
Jenny Whitcher, Ph.D., Director of the Master of Arts in Social Change & Director of Service Learning
Jwhitcher@iliff.edu, office: 303.765.3116

Keith “Lemon” White, Owner and Creativity Director, Your Name In Graffiti 
Lemon@ynig.com, 720.298.0531
Project Timeline:

Monday, January 27, 6:00 – 7:30 pm: Project Proposal Presentations at Iliff School of Theology, 2323 E. Iliff Ave., Denver, Room B-218
February 3 – 17: Mural design and pre-production

Friday, February 21, 1:00 – 4:30 pm & Saturday, February 22, 9:00 am – 4:30 pm: Mural Production
Why graffiti murals are valuable:
· Vandalism abatement: “Taggers” generally will not tag on art murals out of respect, keeping your exterior walls vandalism free
· Cost savings: Because this is a community-engaged learning opportunity, we are offering artwork with no labor costs to you. However, we are asking that you supply funding for materials (i.e.: spray paint)
· Attention: colorful artwork draws attention to your building, increasing community engagement

Project Proposal Information:

1. Community Contact Information:

a. Name:

b. Title:

c. Organization:

d. Permission-granting relation to wall (i.e.: owner):

e. Telephone:

f. Email:
2. Photograph of wall and any relevant surrounding areas to visual represent the space and logistical production considerations

3. Location: 
a. Street Address of Building:

b. Description of wall location:

c. Interior or exterior wall:

i. For interior walls, describe ventilation/windows:

ii. For exterior walls, is there any protect from weather (e.g.: overhang)

d. Can the mural location be cleared for production of February 21-22 (i.e.: parked cars, others using the space, etc.)?

4. Scope:

a. What are the dimensions the area suggested for the mural project (width and heath, minimum of approximately 10x10 sq.ft.):

b. What are the dimensions of the rest of the wall, where there will be no painting If applicable):

c. Is the community contact interested in a mural that is (yes/no, can select either option or both options): 

i. Paint directly applied to current wall, mural production on location:

ii. Wall panels painted off-location and installed against wall (requires drilling holes in wall for installation of wall panels, but no paint applied directly to the walls):

5. Wall Construction/Condition:
a. Wall material (brick, cinder block, etc.):

b. Wall surface/coating (i.e.: paint, texture):

c. What is the condition of the wall (i.e.: peeling, damage, leak/drip stains):

d. Structural details (i.e.: windows, pipes, doors, etc.):

6. Mural Content:

a. Understanding that this is intended to be a collaborative mural, does the community contact have initial content/design requests that should be considered as part of the proposal process? (e.g.: words/message, characters/images, colors, etc.)
7. Budget:

a. What can the community contact provide in terms of support for this project:

i. Funding amount for the purchase of mural supplies (i.e.: primer, spray paint, etc.):

ii. In-kind donations:
​

